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CBJECTI VES

To provide the student with a fundanental understandi ng

of the nedia role in advertising as it relates to the
adverti sing managenent position. This introductory course
will provide the student w th know ege of nedia terns

and Pr|n0|ples as they apply to the managenent fuction

of pl anning, analyzing and expediting nedia strategy,

and pl ans. Enphasis will be placed on the nedia role in re
adverti si ng.

QALS

The student will gain a sound and basi c know edge of

the nedia world as it relates to advertising and ul ti -
mately the marketing function. The student wll devel op
initiative and begin to apply learned nedia slcills in
determning nedia plans, strategies and appropriate
'?Elueztilon principles which are continued in the course

REFERENCE AND RESOURCE MATER AL

ADV-2A - Advertising - Maurice |I. Mandell, Prentice-Hall
FSM4A - Advertising Principles, Problens and Cases

D rksen, Kroeger, and N cosia
The Suit Star, Shoppers News, dobe and Mail etc
CIIG TV KCY-TV
CFYN CHASS-FM KCY CIQMFM
Sinclair Advertising (outdoor)
Canadi an Advertising Rates and Data



METHCD

Lecture and discussion periods will forma part of the
["'earni ng process. [In sone cases, |less ons may be suppl e-
nmented by guest |ecturers from the business community.

Projects by groups and individuals will reinforce the problem
sol'ving nedi a know edge the student has acquired.

STUDENT EVALUATI ON

Qass Wrk - Participation in all aspects of class work,
(attendance is considered as an integral
part of participation.)

___________________________ 30%

Tests (3). 50"
Projects . . . .. 20%
100%

Students not achieving satisfactory performance will only be
permtted one rewite follow ng successful conpletion of an addition;
assignment. Students mssing any tests nust provide the instruct-
or wth a satisfactory expl anation which may have to be docu-

nmented, i.e. note fromdoctor, etc.

Late assignnents wll be downgraded.

Participation will be graded on the basis of denonstrated preparedne:
for classes and attendance.

Failure to neet the above conditions will require attendance at the
nmakeup period if this privel edge is earned.



SUBJECT MATTER
MT 110-4

SECTI ON ONE

| NTRCDUCTI ON TO MEDI A - Medi a and Money

Maj or nmedia - classifications
G her nedi a

MEDI A USERS

The retail er
| ndustry
Trade / Prof essiona
The advertising agency
GOWAR SON CF MBED A / PCPULAR TY G- MEDI A CLASSES

Advant ages * D sadvant ages

MEDI A REPRESENTATI VES
MEO A BUYERS

Wio are they - what is their functions?

SECTI ON TWD

USING THE MEDI A

NEWS PAPERS - Characteristics / types of advertising
space and size neasurenent / rates /
contract restrictions / supplenents /
tear sheets / RCP split runs and nore.

MAGAZI NES - Categories / characteristics / sizes /
gate folds / ordering space / circulatio
coverage / readership studies / business
farm/ trade / professional publications
and nor e.



SUBJECT NATTER

BROADCASTI NG ( ELECTRON O an introduction

signals / sky waves / AMFM/ cabl e
TELEVI SI ON

Characteristics and structure of advertising
Networks / buying tinme / spot TV / D scounts /
Type of commercials / pre-enpting / neasuring /
Audi ence / satelite TV / TV case history etc. /
Cable / pay-TV and nore.

RAD O

d asses and characteristics / Networks /

buyi ng spot radio / discount plans / regional
buying / market data / measuring audi ence /
proof of perfornance etc,

QUTDOCR § TRANSI T ADVERTI SI NG

Characteristics / plant o?er ators / types /
circulation / criticismof outdoor advertising /
Transit advertising / car cards / outside vehicle
adverti si ng.

D RECT MAIL ADVERTI SING FILM5 and SUPPLEMENTARY MED A

Use of direct mail / lists / forns of direct mail /
post cards / booklets / catal ogues / dealer direct ma
program/ film booking/ advertising specialties /

mat ch books / directories etc.



SUBJECT MATTER

SECTI ON THREE

MEDI A VANAGEMENT

Strategy and Media Planning - Basic nedia strategy /
FACTCRS i niTuencing selection / budget and appropriatio
consi derations / Reach vs frequency vs continuity /

the conpetition / The best results for the |east noney?
Tie-in with merchandising plans / Conputers / nedia

pr obl ens /




